
Consumers will spend less, as price and convenience are of utmost importance.

Consumers will shop online more than ever before.

In mid-November, FTI Consulting’s Retail & Consumer Products practice, again surveyed 1,000 respondents, as we did just 
before Labor Day, to see if shoppers’ attitudes and intentions had changed since late summer. Our findings are highly 
consistent with the earlier survey, and both surveys reflect our expectation that this holiday season will be uniquely 
different in several notable ways.
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Consumer preferences will impact product categories and retailers differently.
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