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As Over-the-Top (OTT) platforms continue to proliferate, consumers today have access to
a vast selection of entertainment content at their fingertips from a growing array of delivery
platforms globally as shown in Exhibit 1. With this explosive growth, it appears virtually
certain that electronic distribution platforms soon will become the delivery platform of
choice for most consumers of filmed entertainment content.
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One of the primary issues affecting the
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In addition to the proliferation of streaming
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Based on the factors addressed above and other current trends we are observing in film
ultimates and the overall industry, we believe the crossover point when electronic receipts
will surpass physical home entertainment receipts in North America will occur in 2016
as shown in Exhibit 4.
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Additionally, we believe international markets

its ability to adapt to this rapidly changing

will lag North America by three to four years;

environment and develop new business

this will vary by territory and is a function

models that maximize value for industry

of market maturity, culture, economic

participants. Lastly, as we will discuss in

conditions, and technology and territorial

upcoming articles, there are several other

restrictions, as applicable.

developments on the visible horizon, such
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traditional Pay-TV platforms, that will also
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